Students report
on
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A delegation of Polish students conducted a survey
involving 94 participants. Among those surveyed, there
were 52 boys, making up 55% of the total, and 42 girls,

comprising 45% of the respondents.
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Consumption patterns
vs environmnetal well-being

®
The survey indicated that 71% of students are

71cy willing to adjust their consumption patterns to
o support environmental well-being, while 29%

are unwilling.
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Social media influence

on shopping decisions

The survey revealed that
social media significantly

Personal hdbits impacts the consumption
The survey showed that 64% habits of young people, with
of students believe their 57% of respondents affirming
habits are bad, while 36% do its influence on their

not. shopping decisions.

The students expressed a readiness to alter
their consumption habits for the benefit of the
environment by favoring local products, cutting
down on meat intake, minimizing plastic use,
and consciously managing their water and
energy consumption.

Enjoyment of shopping
vs environmental concern

They survey found that 74% of students
prioritize the joy of shopping over
environmental concerns, while 26% do not.
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